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Course description

Course objectives

Formation of a system of theoretical knowledge and practical skills in creating and running a
digital business, organizing a single digital ecosystem of the company by integrating digital
technologies into the management system of business processes, personnel, marketing, as well
as the international economic activity of the company.

Duration

5 ECTS credits/150 hours (lectures — 20 hours, trainings — 40 hours, self-study — 90 hours).

Forms and methods of
teaching

Forms: lectures and trainings in the classroom, self-study outside the schedule.
Methods: business and simulation games, idea generation methods, case study, project method.

System of current and
final control

Current control: attending classes, presenting homework; discussing lesson material,
fulfillment of educational tasks (working in small groups; solving case studies; preparing and
presenting projects); self-study tasks; tests; current modular work.

Final control: final test.

Basic knowledge

Extensive knowledge of macroeconomics, microeconomics, economics, finance, management,
information and communications technology.

Language of instruction

Ukrainian, English.

The list of competencies provided by the course, program learning outcomes

Program learning outcomes

Competences that the
applicant must master

e use modern information and communication technologies, software packages for

general and special purposes;

e systematize and organize the information received about the processes and
phenomena in the world economy; evaluate and explain the influence of endogenous
and exogenous factors; formulate conclusions and provide recommendations, taking into
account the peculiarities of the national and international environment;

e plan, organize, motivate, evaluate and improve the effectiveness of teamwork,

e ability to plan and manage time;

e information and communications
technology skills;

e skills in abstract thinking, analysis,
and synthesis;

o ability to work in a team;




Program learning outcomes

Competences that the
applicant must master

conduct research in a group under the guidance of a leader, taking into account the | ¢ knowledge and understanding of the

requirements and features of the present situation in conditions of limited time;

e apply the acquired theoretical knowledge to solve practical issues and meaningfully

interpret the obtained results;

e understand and be able to apply, according to other requirements of the educational
program, modern theories and methods for solving specialized complex problems and
practical issues in the field of international trade in goods and services, international
capital flows, international monetary and financial and credit relations, mobility of

human resources, international technology transfer;

o select and skillfully apply analytical tools for studying the state and prospects of
development of individual segments of international markets for goods and services
using modern knowledge of the methods, forms and instruments of international trade

regulation;

e apply appropriate methods, rules and principles of functioning of international

economic relations for the development of foreign economic activity of Ukraine.

subject area and professional activity.

Thematic outline

Topics Types of activities

Extra-curricular tasks in terms of
topics

Module 1. Organization and promotion of digital business

Topic 1. Creation and Attending classes, presenting homework;
organization of digital discussing lesson material; participating in
business learning activities (working in small groups;

solving case studies; preparing and presenting
projects); self-study tasks; test

Prepare a presentation of an idea of a digital
startup project

Topic 2. Digital business Attending classes, presenting homework;
models discussing lesson material; participating in
learning activities (working in small groups;
solving case studies; preparing and presenting
projects); self-study tasks; test

Prepare a business plan for a start-up project
based on the use of one of the digital business
models

Topic 3. Development of Attending classes, presenting homework;
digital business architecture | discussing lesson material; participating in
learning activities (working in small groups;
solving case studies; preparing and presenting
projects); self-study tasks; test

Develop a scheme of business architecture,
information architecture, application
architecture and technology architecture for a
start-up project

Topic 4. Digital branding Attending classes, presenting homework;
discussing lesson material; participating in
learning activities (working in small groups;
solving case studies; preparing and presenting
projects); self-study tasks; test

Develop a brand book for a digital company

Topic 5. Digital marketing Attending classes, presenting homework;
and web analytics discussing lesson material; participating in
learning activities (working in small groups;
solving case studies; preparing and presenting
projects); self-study tasks; test

Develop a marketing plan for promoting a
digital company on social networks (Facebook,
Instagram, YouTube, TikTok, Telegram,
Twitter)

Module 2. Digital business management

Topic 6. Project Attending classes, presenting homework;
management in digital discussing lesson material; participating in
business learning activities (working in small groups;

solving case studies; preparing and presenting
projects); self-study tasks; test

Integrate business plan into project management
system

Topic 7. Human resources Attending classes, presenting homework;
management of a digital discussing lesson material; participating in
company learning activities (working in small groups;
solving case studies; preparing and presenting
projects); self-study tasks; test

Analyze the labor market, build a digital team
and create a personnel motivation system

Topic 8. Digitalization of Attending classes, presenting homework;
international trade discussing lesson material; participating in

Develop an export strategy for digital business




Extra-curricular tasks in terms of

Topics Types of activities topics

learning activities (working in small groups;
solving case studies; preparing and presenting
projects); self-study tasks; test

Topic 9. Modern payment Attending classes, presenting homework; | Select and integrate payment instruments in
systems and features of their | discussing lesson material; participating in | digital business

implementation in digital learning activities (working in small groups;
business solving case studies; preparing and presenting
projects); self-study tasks; test

Topic 10. Cybersecurity of | Attending classes, presenting homework; | Develop a cybersecurity strategy for a business
digital business discussing lesson material; participating in
learning activities (working in small groups;
solving case studies; preparing and presenting
projects); self-study tasks; test
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Course software
Microsoft Office;
Canva;
Figma;
Adobe Photoshop;
Adobe Illustrator;
Trello;
Wix.com.

Course study and assessment policy

e Deadline and retake policy: assignments that are submitted after deadline without good reason are evaluated for a lower grade
(75% of the possible maximum number of points for the type of activity). The retake of modules occurs with the permission
of the lead teacher if there are good reasons (for example, sick leave).

e  Academic integrity policy: students must consciously abide by the “Regulation on academic integrity”
(http://puet.edu.ua/sites/default/files/polozhennya_pro_akademichnu_dobrochesnist_2020.pdf); cheating during current
modular work and test is prohibited (including using mobile devices). Mobile devices are allowed to be used only for online
tests and preparation of practical tasks during the lesson.




Class attendance policy: class attendance is a mandatory component. For objective reasons (for example, illness, employment,
internship), training can take place online (Moodle) in agreement with the lead teacher.
Policy of enrollment in non-formal education: http://puet.edu.ua/uk/neformalna-osvita;

Regulations on crediting the results of non-formal education:

http://puet.edu.ua/sites/default/files/polozhennya pro zarahuvannya rezultativ_neformalnoyi osvity.pdf

Assessment
The final grade for the course is calculated through the continuous assessment

Types of activities

Maximum points

Module 1 (topics 1-5): attending classes (10 points), presenting homework (6 points); discussing lesson

material (6 points); participating in learning activities (6 points); self-study tasks (6 points); tests (6 50

points); module test (10 points)

Module 2 (topics 6-10): attending classes (10 points), presenting homework (6 points); discussing lesson

material (6 points); participating in learning activities (6 points); self-study tasks (6 points); tests (6 50

points); module test (10 points)

Total

100

Students’ assessment scale based on the results of studying the course

The number of points for all ECTS grading Score in accordance with national grading scale
types of educational scale
activities

90-100 A Excellent

82-89 B Very good

74-81 C Good

64-73 D Satisfactory

60-63 E Satisfactory enough

35-59 FX Unsatisfactory with possibility to retake the credit test
0-34 F Unsatisfactory with compulsory retake of the course
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